
Welcome to Autobooks training!
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#SmallBusinessObsessed

Welcome!
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Autobooks Basics

FOR INTERNAL TRAINING USE ONLY



Instructions: 
Replaced the area highlighted in Yellow with your Financial 
Institution’s name.
If your institution does not have a mobile integration with 
Autobooks, delete the area highlighted in blue. 
Remove the highlighting from both before presenting the slide. 

Read the screen as written!
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Benefits for our Businesses and Non-Profits

Support customers 
that want to pay 

electronically with a 
card or bank account. 

All payments received are 
deposited directly into the 

customer’s bank account, not 
a third-party payment app. 

Receive support directly 
from Autobooks, a 
trusted partner of 

our financial institution.

We’ve partnered with Autobooks to make it easy for businesses and non-profits to 
accept customer payments directly from online and mobile banking. 
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We partnered with Autobooks to offer new payment acceptance 
features to our businesses, sole proprietors, and non-profits.
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Partner: Alkami
Instructions for slides 5-10: Find your online banking provider, delete unused slides. Delete this note if using this slide.

STOP

FOR INTERNAL TRAINING USE ONLY
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We partnered with Autobooks to offer new payment acceptance 
features to our businesses, sole proprietors, and non-profits.

Partner: Banno
Instructions for slides 5-10: Find your online banking provider, delete unused slides. Delete this note if using this slide.

STOP

FOR INTERNAL TRAINING USE ONLY
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We partnered with Autobooks to offer new payment acceptance 
features to our businesses, sole proprietors, and non-profits.

Partner: CSI
Instructions for slides 5-10: Find your online banking provider, delete unused slides. Delete this note if using this slide.

STOP

FOR INTERNAL TRAINING USE ONLY
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We partnered with Autobooks to offer new payment acceptance 
features to our businesses, sole proprietors, and non-profits.

Partner: FIS D1B
Instructions for slides 5-10: Find your online banking provider, delete unused slides. Delete this note if using this slide.

STOP

FOR INTERNAL TRAINING USE ONLY
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We partnered with Autobooks to offer new payment acceptance 
features to our businesses, sole proprietors, and non-profits.

Partner: Q2 Marketplace and SDK 
Instructions for slides 5-10: Find your online banking provider, delete unused slides. Delete this note if using this slide.

STOP

FOR INTERNAL TRAINING USE ONLY
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We partnered with Autobooks 
to offer new payment 
acceptance features to our 
businesses, sole proprietors, 
and non-profits.

Partner: NCR
Instructions for slides 5-10: Find your online banking provider, delete unused slides. Delete this note if using this slide.

STOP

FOR INTERNAL TRAINING USE ONLY



Read slide as-is.
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Ways a business can 
accept customer 
payments

• Send a digital invoice

• Share a secure payment link 

• Accept a payment directly in the app

• Display a QR code

• Accept cash and checks and reconcile 
with Autobooks

FOR INTERNAL TRAINING USE ONLY



Let’s look at how Invoicing with Autobooks works:

First, the business will complete an invoice (either from online 
banking or mobile banking if available) and send it to their 
customer via email.

The invoice is delivered to the customer’s inbox. The customer 
clicks a link to view and pay their invoice. The link takes the 
customer to a secure web browser.

The customer can pay the invoice using any major credit or 
debit card, or by a bank transfer (wherever the payor does their 
banking). The business is charged 3.49% of the transaction 
amount for card payments, and 1% of the transaction amount 
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The business sends an invoice. They complete the basic fields on 
their invoice template inside online or mobile banking, then click 
send.

The invoice is delivered to their customer via email. Customers click 
on a link from their email to view and pay the invoice.

They can pay using any major card, including American Express®, 
or by ACH bank transfer. The business pays 3.49% per card 
transaction, and 1.00% per ACH transaction.
*These are typical rates, but may vary based on the partnering financial institution. Please 
contact your bank or credit union to learn more.

Funds go directly into the business checking account and are usually 
deposited within two business days. They’re never tied up or held 
by another platform.

How Invoicing 
Works

I N V O I C I N G



for bank transfer/ACH transactions.

Payment funds are settled to the business’ checking account 
usually within two business days. They aren’t tied up in a virtual 
wallet or held by a third-party provider.

12



Let’s look at how Payment Link with Autobooks works:

The business can take a payment right inside of online or mobile 
banking by clicking on the Payment Link feature, then 
completing a payment form in-app.

Each business is provided a unique Payment Link to share with 
customers too! This payment link can be shared via text, email 
or any way the business talks with their customers. The link 
leads to a unique payment form that can be customized by the 
business, and the payor can type in their payment details and 
amount.

The business is even provided with their own QR code that can 
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The business can take a customer payment on the spot —
just by entering the payment details into their unique Payment 
Link inside online or mobile banking.

Does the business prefer to have a customer pay from their 
own device? They can text or email their unique Payment 
Link to their unique payment form, where the customer can 
pay the total due.

The business can even access a QR code that links directly to 
their payment form. They can display it anywhere they'd like 
to accept payments (stickers, pamphlets, business cards — 
anywhere!).

Funds go directly into the business checking account and are 
usually deposited within two business days. They’re never tied 
up or held by another platform.

How Payment Link 
Works

S E C U R E  P A Y M E N T  L I N K



be saved or downloaded and shared via print materials, posted 
to websites, or to social media pages.

The business is charged 3.49% of the transaction amount for 
card payments, and 1% of the transaction amount for bank 
transfer/ACH transactions (same as Invoicing).

Payment funds are settled to the business’ checking account 
usually within two business days. They aren’t tied up in a virtual 
wallet or held by a third-party provider.
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How Tap to Pay on iPhone works:

The business will open their mobile banking app on their phone, 
then click the Tap to Pay button to enable the feature. They will 
enter the amount needed for payment, then present their 
iPhone to the paying customer or donor.

The payor holds their card to the top of the business iPhone (or 
holds their device with a virtual wallet enabled). Once a “Done” 
indicator appears, the transaction is complete.

Payments taken through Tap to Pay on iPhone are processed at 
a rate of 2.75% (bank transfer payments don’t apply with Tap to 
Pay). Funds settle into the business checking account within two 

14

The business will open their mobile banking app on 
their iPhone and enable Tap to Pay on iPhone.

The business enters the amount to be paid, then 
presents the iPhone to their customer.

The customer holds their card horizontally at the 
top of the iPhone over the contactless symbol, or 
holds their device near the top of the iPhone for 
Apple Pay and other digital wallet payments.

When the “done” checkmark appears, the 
transaction is complete.

How Tap to Pay on 
iPhone Works

T A P  T O  P A Y  O N  I P H O N E

Tap to Pay on iPhone requires a supported payment app and the latest version of iOS. Update to the latest version 
by going to Settings > General > Software Update. Tap Download and Install. Some contactless cards may not be 

accepted by your payment app. The Contactless Symbol is a trademark owned by and used with permission of 
EMVCo, LLC. Tap to Pay on iPhone is not available in all markets. View Tap to Pay on iPhone countries and regions

Delete this slide if your financial institution does not yet offer Tap to PaySTOP

https://developer.apple.com/tap-to-pay/


business days.
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Sign up is simple, and all steps are completed within minutes 
inside online banking:

1) Business owner (or primary account user) logs into online 
banking.

2) Clicks on any Autobooks technology (Invoicing or Payment 
Link).

3) The business will accept Autobooks terms and conditions, 
then answer a few basic questions about their business. 
They’ll view a short user tutorial, and then enrollment is 
complete!

There is no contract to sign, and no required usage agreements. 
The customer can unenroll at any time.
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Proprietary & Confidential 

• Send an Invoice
• Payment Link
• Autobooks
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Enrollment takes just a few minutes

Log in to 
online banking

Click on any 
Autobooks technology

Complete last steps1
2

3
• Accept Terms
• Answer a few 

questions about the 
business

• View a tutorial



Now let’s talk about pricing!  
• The customer pays no monthly subscription fee to use the 

basic tools of Tap to Pay, Send an Invoice and Payment Link. 
• If the customer upgrades to add accounting and reporting 

features, they’ll pay a monthly subscription fee of $9.99 
(that’s cheaper than two fancy coffee drinks!)

Regardless of what tool the customer uses, they will pay 
processing fees to take in payments from their customers.

• When using Tap to Pay and a physical card is used, the 
processing rate is 2.75% of the total transaction. If the end 
customer is not able to use a physical card, the Card-Not-
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Autobooks 
Pricing
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• Simple and easy to understand
• No hidden fees or additional use charges
• No contract to sign and no required use agreements

Full Autobooks 
(includes Accounting and Reporting)

$9.99 / mo.

Tap to Pay
Card Present Processing

2.75%

Card Not-Present
Processing

3.49%

ACH (Bank Transfer)
Processing

1.00%

Tap to Pay, Send an Invoice,
Payment Link

No Monthly Usage Fee

FOR INTERNAL TRAINING USE ONLY



Present rate will apply using the manual card entry option 
within Tap to Pay.

• For Send an Invoice and Payment Link, processing rates for 
credit/debit cards is 3.49% of the total transaction. Bank 
transfer payments (also known as ACH) are processed at a 
rate of 1% of the total transaction.

---
GO TO NEXT SLIDE.
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For more detailed information about our features, visit our 
websites:

General info:  https://autobooks.co

Detailed feature info:  https://help.autobooks.co

Contact Autobooks Support: https://help.autobooks.co/contact-
autobooks-support
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Have a detailed question? 
Visit our knowledge base or 
contact Autobooks directly

If you ever have a question 
about Autobooks features, 
visit autobooks.co

https://help.autobooks.co/knowledge
https://help.autobooks.co/contact-autobooks-support


Let’s review different business types that work best for 
Autobook’s various payment collection options.
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Stories From
the Front Lines

FOR INTERNAL TRAINING USE ONLY



Invoicing is great for businesses that need to send their client a 
bill or an invoice. When the client pays the invoice digitally, the 
status is updated to Paid automatically…no need to track 
payments manually on a spreadsheet.

Types of businesses that are a good fit include roofers, 
plumbers, and handymen…really all skilled trades. Professional 
consulting services and legal services, as well as storage facilities 
all use Autobooks invoicing.  There are even Homeowners 
associations that use the recurring invoice feature to bill 
members for monthly dues!

What types of customers have you talked to that might be a 
good fit for invoicing?

19
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Send a line-item digital invoice

to a customer

• Roofers, plumbers, handymen
• Professional and legal services
• Storage facilities
• HOAs
• and more… 



QR codes are great for businesses that take payments at retail 
spaces and events! The business just displays their QR code at 
their booth, and payors can scan it to complete a short payment 
form.

Non-profits love this feature too! The QR code can be printed 
on flyers, made into stickers, or even saved on volunteer’s smart 
phones as an image to collect donations whenever they need.
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Get paid through

a QR code

• Craft Fair
• Farmer Market
• Nonprofits
• Events and fundraisers
• and more… Jenny’s Jewelry



The payment link can also be texted to a client by the business. 
This is great for businesses that meet customers in their home, 
or need to collect money before completing a bill of sale. Many 
construction trades, repair shops, and more can use this texting 
capability.

The client simply clicks the link in the text message, and the 
business’ payment form appears in a secure browser on the 
client’s smartphone.
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Text a secure payment link

• Construction trades
• Auto repair
• Personal services
• and more… 



Businesses can also post their unique Payment Link on their 
website, within an email, or on their social media pages. Once 
payors click the link, the secure payment form appears in a web 
browser to complete their payment (or donation).

22
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Get paid online through

• eCommerce
• Municipalities
• Nonprofits
• Childcare
• and more… 

secure payment link

Click here to pay now



Tap to Pay is great for businesses that accept payments face-to-
face with customers. Food trucks, farmers market and craft fair 
sellers, and more. It’s a great way to collect card payments on 
the go, and funds are deposited w/in two business days directly 
to the business checking account.
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Get paid in-app through Tap to Pay

• Farmers Markets
• Craft fairs
• Art and entertainment
• In-home services
• and more… 



Let’s take a look at what new features Autobooks has to offer!
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What’s New With 
Autobooks?



Businesses have asked Autobooks for a way to account for 
processing/transaction fees for taking digital payments…and 
they listened! The Product Pricing tool helps the business adjust 
the price of their product to cover the cost of potential 
processing fees by doing the math for them.
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Ø Non-profits use the Payment Link 
to take donations via credit card, 
debit card, or bank transfer.

Ø The donation form now allows 
donors to increase their donation 
amount to cover processing fees for 
digital payments.

Payment Link:
Donors can cover 
processing fees 

Learn more →

FOR INTERNAL TRAINING USE ONLY

https://help.autobooks.co/knowledge/how-to-increase-donations-to-cover-processing-fees


The Autobooks payment form template just got easier for 
payors and donors to complete. Autobooks has streamlined the 
amount of fields to complete, but they’ve still kept the favorites 
like letting the payor choose to set up a recurring payment to 
the business (or a recurring donation to the non-profit).

26
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Online Payment Form 
enhancements

Ø New redesign makes it simpler for customers 
to submit payments, helping small businesses 
and non-profits to get paid faster

Learn more →

FOR INTERNAL TRAINING USE ONLY

https://learn.autobooks.co/product/updates/improvements-to-the-online-payment-form


Tap to Pay is the latest payment technology that Autobooks has 
to offer! Now your business customers can use their smart 
phone as a way to collect credit card payments on the go. It’s a 
new feature right in online banking.
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Tap to Pay on iPhone

N O W  A V A I L A B L E !  

Delete this slide if your financial institution does not yet offer Tap to PaySTOP
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Autobooks Hub Updates



The Autobooks Hub is a website provided by Autobooks, where 
we can check the latest activity for our Autobooks program.
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The Autobooks Hub
Your back office and admin portal for 
your Autobooks program.
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Learn more →

FOR INTERNAL TRAINING USE ONLY

https://www.autobooks.co/hub-dashboard


The Hub includes a Dashboard snapshot of our Autobooks 
program, as well as robust reports that can be downloaded on 
demand.
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A snapshot of your program’s progress 
on a daily, weekly, or monthly basis.

Learn more → 

D A S H B O A R D R E P O R T I N G

Learn more → 

Report out on your program’s 
success to stakeholders.

FOR INTERNAL TRAINING USE ONLY

https://www.autobooks.co/hub-dashboard
https://www.autobooks.co/hub-reporting


You can also submit a help ticket right from the Hub…either 
with a question for yourself, or a request to help your customer. 
For more information about the Hub, please visit our Partner 
Success Center at https://banking-help.autobooks.co
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G E T  H E L P K N O W L E D G E  B A S E

Partner Success Center → Create a new ticket in 
the Autobooks Hub: Customer Support Center → 

Need Help Supporting Customers?

FOR INTERNAL TRAINING USE ONLY
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Email: FISuccess@autobooks.co

Connect with Autobooks

autobooks.co

FOR INTERNAL TRAINING USE ONLY


